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Shopping Centers
A: North Mendocino 
B: Mendocino Marketplace
C: Coddingtown
D: Downtown
E: Santa Rosa Town Center

Major Circula�on Pa�ern

Neighborhood Commercial
1: Fountaingrove
2: Rosewood Village
3: Marlow
4: G&G Center
5: Town & Country

Exis�ng and Poten�al Commercial Node

Commercial Node 1/4 Mile Radius

Housing Focus Area

Note: Shopping Centers must include Grocery Store

F: Montecito 
G: Flamingo Center
H: Montgomery Village
I: Maye�e
J: Annadel Center

6: Stony Point Plaza 
7: Northpoint/Airfield
8: Bellevue Marketplace
9: Petaluma Hill Road
10: Fairgrounds

11: Lakeside & Mission 
12: St. Francis
13: Stonegate
14: Oakmont
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This graphic and the diagram on the following page 
highlight the key urban form and streetscape concepts 
envisioned for Alternative 2.

This alternative would concentrate housing, jobs, 
and community destinations along key corridors 
and at community centers. This includes both 
Shopping Center (larger commercial and services 
centers) and Neighborhood Center (smaller retail) 
nodes. Nearly all residents would have convenient 
access to many daily needs within walking or biking 
distance, reducing the need for many daily vehicle 
or bus trips around the city. 

New Housing
IN FOCUS AREAS
19,800 units / 55%

OUTSIDE FOCUS AREAS
16,500 units / 45%

CITYWIDE
36,300 units

This alternative...
 X Focuses 55% of new 

housing near new or existing 
neighborhood centers

 X Limits new housing near 
freeways to what is already 
allowed

 X Limits new housing in the 
wildland urban interface 
(WUI) to what is already 
allowed

Alternative 2: Neighborhood Main Streets


